WHAT IS IDENTITY?



IDENTITY

THE QUALITIES, BELIEFS, PERSONALITY,
LOOKS AND/OR EXPRESSIONS THAT
MAKE A PERSON OR GROUP



IDENTITY

A SET OF VISUAL ELEMENTS THAT
DEFINE WHAT A BRAND IS TO
CONSUMERS

ELEMENTS INCLUDE (BUT ARE
NOT LIMITED TO) BRAND NAME,
LOGO, SLOGAN, COLORS



AN IDENTITY




OBJECTIVE

DESIGN A FAMILY OF LOGOS AND
CREATE AN IDENTITY FOR A CITY IN

THE WORLD
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CHOOSE A CITY

AND TRY NOT TO BE OBVIOUS



SUSANA / VANCOUVER
ESTHELA / NEw YORK
ESTEFANIA / sAN CRISTOBAL



MILENA / coiaNIA
FERNANDA / curimiBa



MARIANA GUERRERO / Hue
PRISCILA / kuwair city
GRECIA / AGra



GLORIA / mArRrROCOS
PAOLA / MADAGASCAR



DIANA / FLORENCIA
MARIANA CANTU / BERLN
KATHIA



MELISSA / MELBOURNE
CAROLINA / sYDNEY



VISUAL RESEARCH

MOODBOARDS



MOODBOARDS

1. NATURE

2. ARCHITECTURE
3. ART
4. LIFESTYLE




COMPLETE THE

CREATIVE BRIEF















